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Research offers new hope for happier and healthier teens 	Comment by Jacquie Bance de Vasquez: How can this tie in better with the campaign narrative? EG Missing More Than Breakfast / Secondary school pupils missing more than breakfast	Comment by Jacquie Bance de Vasquez: On a positive angle, could it be along the lines of "Research offers new hope for happier and healthier teens" or similar. Thinking about what a media headline would look like, and that the focus is on the outcome, not the delivery vehicle (breakfast)
· Adolescents who eat breakfast report being more positive and less anxious	Comment by Jacquie Bance de Vasquez: Feels stronger to tie this in with mental health, ie "less likely to struggle with their mental health" - can we say this?	Comment by Stephen Hart: sure, I think what we have 'happier' etc is more positive tho
	Comment by Jacquie Bance de Vasquez: It is, but is that going to make it land with the media or our key audiences? Are they as bothered about whether teenagers are "happy" vs whether they are struggling with mental health? (The risks and implications are there in the latter vs the former)
· Nutritional interventions can support crime prevention, social belonging and positive outcomes in young people
· Students who regularly eat breakfast achieve better GCSE grades

London: 16 April 2026, A new report commissioned by Magic Breakfast finds that when teenagers miss breakfast, it can hold them back. Highlighting the critical role that school breakfast provision can play in supporting young people’s health and wellbeing, the report also shows how breakfast can positively impact young people’s future outcomes, feelings of social belonging, crime prevention, alongside wider social and economic benefits. 
The report shows that school breakfast can support increased academic outcomes and skills development – helping to reduce the risk of young people becoming not in education, employment or training (NEET) and laying the foundations for future employment opportunities and greater social and economic contributions. Nutritional interventions can show reductions in offending (82%) and antisocial behaviour (52%). Consequentially, this can reduce long-term pressure on public funds and can lead to stronger feelings of belonging and participation.	Comment by Jacquie Bance de Vasquez: Where are we aiming to land this? If mainstream press, then I'd push this above the Govt context paras (ie to second).	Comment by Jacquie Bance de Vasquez: Also, this is the strongest in terms of the stats being quoted. Are there any other quotes or anything else in the research that we can quote? There isn't much about the evidence in this release.	Comment by Stephen Hart: Did Nat speak to you about this? This para is imp to her. Issues for us is no 'new' stats, and the 82% is reported as low confidence by Youth Endowment Fund who did research. 
	Comment by Stephen Hart: Because this is more of a start, rather than we 'need' this now, but more over two years - I don't think we should rely too much on the 82% or other stats, we need to win to hearts and minds over a sustained period
	Comment by Jacquie Bance de Vasquez: @Natalie Dilworth Not suggesting we remove this para, just move down in order if mainstream media is our target. Any issues?	Comment by Natalie Dilworth: @Jacquie Bance de VasquezNope - fine by me! I think important we keep the para as I'm keen we highlight the research stats alongside the campaign launch but think it works equally well further down here :)	Comment by Stephen Hart: shall I move 'Our report para' below KV quote and then we're good?  Is shortened quote ok? @Natalie Dilworth @Jacquie Bance de Vasquez 	Comment by Jacquie Bance de Vasquez: Have moved it above as it focuses on the report first, and then expands on the context. Only thing we are missing is the CYP quote - is there anything we could use?	Comment by Natalie Dilworth: I don't think so - Kathy has a lot lined up for the N&V post and talking heads launch next week I think - will triple check	Comment by Jacquie Bance de Vasquez: No worries. Know the time pressure to get this out so that’s fine. Be good to just ensure that it doesn’t look like we are doing this “without” YP in our own comms - sounds like we’ve got that sorted.
Adolescence is a key stage of development with educational outcomes often influencing life choices and earning potential into adulthood. Supporting secondary students through school breakfast provision can deliver wide-ranging benefits for pupils’ health and wellbeing, social belonging and life chances. Currently, around 900 secondary schools receive support through the National School Breakfast Programme. This provision is limited to subsidised breakfast food and delivery to schools and is due to end in July 2026, with the Department for Education yet to confirm further details for the delivery of the scheme in the 26/27 academic year.
Magic Breakfast has advocated for a society where every child is nourished, empowered, and thriving for over two decades and welcomes the recent progress made through the UK Government's Free Breakfast Club Programme for primary-aged pupils in England. However, too many secondary school pupils continue to miss out on the benefits of a school breakfast.
That is why today, Magic Breakfast is launching a new campaign, More Than Breakfast, calling on the Government for a stronger and sustained breakfast provision in secondary schools, so no teenager is left behind. 
Kathy Voss, Campaigns Manager, Magic Breakfast said: “We are delighted with the progress made to date in England and Scotland. But, school, like hunger, does not end at age 11 so neither should the investment and support for children and young people. As our new report shows, teenagers who have breakfast are healthier and happier. Our new campaign starts our work to advocate for an expansion of school breakfast provision to include every child and young person. This is about more than breakfast. It’s about giving all young people the tools they need to learn and thrive. To have the best start to their day – and the rest of their lives.”	Comment by Jacquie Bance de Vasquez: This is quite a long quote, and wondering if cutting it back and using some of the Lark narrative phrasing will make it more likely to get used, and indeed more of the key messages to be included. Also, would be keen to see other quotes in here - could we have one from one of the secondary students we interviewed or those from the campaign workshops? (Too late to ask Sophie, but maybe we can ask her for future to build up the key messaging).	Comment by Jacquie Bance de Vasquez: These are the areas of the narrative that feel to be missing - and can be alluded to through a quote. "Too many teenagers are starting the day without breakfast –
the reasons range from poverty and insecure housing, to
rushed mornings and caring responsibilities for siblings.

A school breakfast provision gives young people a safe space
to be with people they know and get something nourishing to
eat before the day begins."	Comment by Stephen Hart: How about suggested shorter version?	Comment by Jacquie Bance de Vasquez: Great

Pupils in Magic Breakfast partner schools told us:

“Breakfast should be offered in all schools, especially secondary, as we are growing rapidly and need energy and nutrition.” (Pupil, age 14, Mainstream secondary school).

“It provides a great start to your day and helps those who cannot get breakfast at home due to running late or not having enough resources to get breakfast.” (Pupil, age 11, Mainstream secondary school).

“Teenagers are less likely to tell teachers they are hungry and will instead lose working time.” (Pupil, age 14, PRU Secondary)

    

ENDS 

About Magic Breakfast 
 Magic Breakfast is a registered charity dedicated to championing and providing nourishing school breakfasts to help children and young people learn and thrive. We support primary, secondary, ASN/SEND schools, and pupil referral units across England and Scotland. A daily breakfast helps pupils feel included, equal, and focused. Alongside our on-the-ground support, Magic Breakfast drives long-term change through research, campaigning, and advocacy. We work with policymakers and partners to end morning hunger for good and create a future where every child is nourished, empowered, and thriving 

For more information on Magic Breakfast please contact Stephen Hart at Magic Breakfast  
Stephen.Hart@magicbreakfast.com or 07398 184855
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